We judge other's personality on the sole basis of their economic contribution to society
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Introduction

Existing literature: economic

Theoritical backgrounc eory of Social Value

° Social value is consensually attributed to a person's behaviors accordingto theiradequacy with

the valued goals of a given social collective (e.g., organization, group, society).
It has two dimensions m=
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Economically b 9 Agency Social Usefulness - ECONOMIC VALUE
b, productive jobs ’Wmm ) ‘.4 o
. Pe crye . . "
Possible fence Willingness to go ahead, to perform better than others The usefulness of a person’s behavior in relation to the valued goals
cgnfound e.g., Self-confident, ambitious, enterprising within an organization
etween Economic . o
economic e . Agency and competence Most western organizations =» economic
| ; - conditioning pexeﬂce Expressed by these traits performance goals
va ui atn | e " c Competence
status
ocioeconomic W
organizational status or . : o
& salary e.g., Competent, capable, ingenious Social Desirabil Ity - HEDONIC VALUE
.\’l
9 (People \ & - The desirability of a person’s behaviorin relation to the valued goals
construea . —] . o o 5 g
il 1 23] 4 Research question WIthI: interpersonal relationships
P ) Gap: no StUdy isolated the effect of Hed0n|c and/or V”'tuousgoals
» Person’s economic contribution on judgments Person’s economic a R Expressed by sociability
A contributionto — contribution Theoritical prediction (e.g., warm) and morality o
. 1 h (e.g., honest) traits ’
L the group , .
The economic consequences of a Does it operate as a R g
L person's behavior jUdgment determinant ?

Method

Economiccontribution

High

'4

Profit company

TN o

1

Social Utility
Ny

J

Survey format
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Material

O Online survey using LimeSurvey™

[ Recruitmenton Facebook forums

Participant’s task

Social Usefulness traits

] [ Social Desirability traits }

A \ 4

[ Agency traits ] [ Competence traits ] [ Morality and sociability together ]
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Manipulation check Target’s perceived status asa covariate
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“  Results

Experiment 1

t=3.70, p<.001
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Economic contribution

High

& @ Discussion

Theoritical contribution

H1 and H2 supported: economic value seems to determine SU judgments

Low

Economic contribution

SU (agency) traits vary more accordingto economic contribution than SD traits

social requirements that are economically profitable to organizations
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Experiment 2
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Manipulation check
economic contribution + workload + randomness
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economic contribution + workload + randomness
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Experiment 3

- t=5.06, p<.001 7 t=3.08, p=.002
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Engineer (economic)

. Agency traits

Nurse (non economic)

Private clinic (economic)

University Hospital (non economic)

. Competence traits

NB: HW = High Workload ; LW = Low Workload

C gU lagency’ traits vary more accoramgto wor!loaa t”an gB traits w”en t“e jOB , organization promotes activities Wlt“ economicconsequences |or t”e organization

Limits

External validity: need to examine judgments in other situations involving the

economic contribution of an agent to his organization

Ecological validity: need to test the effect of economic contribution on social

judgments in real organizational settings
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1. Agency and competence traits are used to judge people's social usefulness

2. Agency judgments better capture than competence the economic contribution
of a person’s behaviorto an organization

3. This seems to occur regardless of the person’sassumed personality
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